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S ) For this 'study of the relationships between accuracy

litical information and attention to marious sass-media sources
ublic-affairs information, personal interviess were conducted - b
ith 388 eligible voters in HNadison, Wisconsin, and 129 eligible. . P2
#oters in Lexington, Kentucky, during October 19725 ..Variables= T -
$easured included .education, political interest, canpaign interest in

the 1972 presidential campaign; public-affairs mass-nedia usage,

Snowledge of the political system, and ability to identify the

-

?hggpugy’_c‘aﬁdidat‘es;. positions on sajor issues. Results supported

e

our neneral conclusions: (1) Wetwork news viewing has no discernible -
Zupact .on. either political wzccuracy or political systea knovledge of -~
£irst-time or older voters. (2)" Public-affairs-newspaper use has-an - I
;wamndept ‘effect on both accuracy and political-systea krovledge L LY
‘for younq, inexperiesiced voters but not for older voters. (3 . B
#eblic-affairs aagazine use -affects accuracy but not political ‘systea

know ledge, for both ‘age groups.' (8#) Interest-in the campaign predicts .

‘aécuracy for first-time voters only. (id)
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In order to vote intelligently, a voter must assess what- each

-

» o

°candidate might do if elected. Apd if anything can predict what candidatea

L might do, "1t .is what they say they will do during the campaign.

: voting behavior conducted during the. 1940s and«1950s (Berelson, Lazarsfeld

#

that issue concerns had little impdct on the vote compared with ‘party

identification, data collected durinz the 1960s and 1970s provide evidence

0

of a reversal of this pattern. For example, Nie, Verba, and Petrocik

X4
» ,..(.‘

(1976) show that the'correlation between party evaluations and the vote

decline from .49 in 1960-to .39 in 1964 to .14 in 1972 while the correlation

- S a
N

between issue evaluations and the vote, increased from 47 in 1960 to

Recent evidenie indicates that American voters are-gulded inc'easingly o

. by their assessment of eandidates issue stands. While studies of, American.

and McPhee, 1954;. Campbell, Converse, Miller, and Stokes, '1960) suggested -t

.56 in 1964, remaining stable in 1972,
This decline in the association between party evaluations and
voting behavior might be attributable partly to the fact that fewer

people today identify with political parties than did in the.1950s

. B

‘ (Dennis, 1975). Yet, as Dennis and Chaffee (forthcoming) note, among
identifiers; the correlation between party identification and the vote
’ has dropped from .70 in 1952 to .55 in 1972, suggestdng that party A

alliances are losing strength as a determinant of the vote. .

-
-« L ]

Thus, candidates' igsue positions apjpear to be a significant factor :

in presidential voting. I will call the7Voter s ability to identify
.y . ) - . - i
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N i correctly these positions ‘accuracz.
ot mt PROCESS. OF ACQUIRING ACCURACY e,

. : ‘. ’ . Unlike most other forms of political knowledge, accuracy is based

>F on ‘information that is opheneral "and specific to the immediate situation. o : ._

> . It is not le.arned in school, as is general knowledge of the workings of

c

_ the political system. Since informaticn about candidates issue positions )
. . .
I T trananitted only during “the relatively ehort canpaign period~ T T — /

7 cannot be accuaula..ed over long periode of tine, except in the sense

B S

that ‘an, alert voter might be eble to deduce a candidate s stand on a

P T et ~

Rt S particular issue from accmnulated knowledge about the candidate or party. ) 7

o o How then do people become accurate obserwers of a political campaig 5.

- - . Early political xesearch suggests that few do. uri.ng the 1948 / -

cu— . .,-.r, B . .o o
pA . .

f’ S presidential campaign, the candidates held distincly different pos £ions St

3 [

o _7 A ~on tvo issues-—-Taft-Hartley and price control. Yet, in their study of that

election, Bexelson et al. (1954) found that only 162 of their /sample

o e

could identif_y accurately both candidates stands. Simila /74 Campbell, '7 ., 7':’

Gurin, and Miller (1954) found that most people are unabl to diecriminate

;‘broad differences between the. major political parties // In 1952 jJust ,‘A .

+

302 of-their national sample could. id‘entify differen%s in‘ the stances of o

'fare or internationalism. °

~ the Republican a}‘banocratic parties on either w

<

L4 [}

-

It s not the ; absolute 2 level of accu accurm:y by bi "p’roceas bywhich T m

- .
<

it 1s. acquired that is of interest, here. Exisé{tng reseai'ch suggests that % : .

’

this process is a complex one, involving (1) /pattems of attention to -

. public affairg mass media and (2} -the .pers yn"’s cognitive and motivational

. preparation.» ' - } // o e

Mase Media Use T




primarily by the mass media, it is logical .to suspect that attention

o & I

to public affairs nmedia is a strong contributor to accqracy. In their
e ———.

- . -

%%'—"""'v—-
1948 study, Bergléo““et~a1-(195§) found that exposure to relevant news
N"“N

. L A\
R ,fitels inrmégaégnés, newspapers, and on the radio (Television was*thene__,_-_:;ﬁ

y
‘4 .
.

a new and sparsely diffused medium.)' ‘was a stronger predictor of accuracy

than was education or any of tle other variables analyzed. Of those

- ¢

e i g e

v

RN A exhibiting high accuracy, (three or four correct out -of four possible)

Q'67Z vere catagorized as high on the communications exposure index.

-

” . . .
- Two wore recent British studies (Trenaman apd HcQuail ‘1961'"“‘ LR

'fj IR o Blumler and McQuail 1969) suggest that certain types of political television

s ettt oo e e
. . g

programs can haveainformational éffects. . Utilizing a panel design, Trenaman

and HcQuail found a correlatidn of 11 between the number-of party
- »“. A

programs vieved and the increase in accuracy during the campaign. For

-

.3_" . those who changed parties during “the campaign, the. correlation was .32

S : But inconsistently with the earlier American study, ‘gains in accuracy

AU

-3 DU -
T ' x:eplicated ‘these findings in their study of the 1964 ‘British General

’ Election with a1mos£ identical correlations. Ehey also examined the

Iz

) nonsignificant. 'm

2 s ) L These two studies portray election television as a major source

cam—y ¥ T A

EE N were not. related to either radio or newspaper userunBlumler and McQuail e

contributions of television news, which they found to be low and statistically

‘e

- - — B PO

-

<

e 8

G 7 of the prlic s information aboutdﬁfitish party politics, but it is the

R ,_party program that accounts for most of the variance. 'The British party

l‘\ -»

_,*"7 7 program is longer and more issue-oriented than is the typical political e

- presentation on Americap television. Because‘of the shorter British

]

f o campaign and the relatively limited access of British,politicians to

M . . -

v e .
.. - A ..
= T s - = s T o e

television, the British party program probably stimulates more interest B o
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.f ' and thus, more learning than might the seemingly endless-coverage, R
: commercials, and specinls that chdracterize American campaign television. '
The party program then is a nonroutine media event, specifically focused . ' ) f&

.an isstes."In the context of another such nonrputine event, the Great \ s -
S .

.
- vs?‘

Qie—a;m;;_.lwbebates of 1960 Carter (1962) reported significant learning df issue L - e

- a
T ——— ). A N
. . P

M
positions, and ﬁciead‘“hybeev-nurall and Ziemke (1977) report that the . )
\M‘h ﬁx"“'“ L ) B . 'v:o‘ 0”’

1976 debates also increased accuracy. . " T : ot

:s~0.“.rr;i- - But ittis significant that the British investigators foand little S ~f{¥

&
- . . . e 3
* o~

relationship between routine exposure to television newt and a¢curacy. ) f o
. This finding has been replicated during an American presidential.campaign 7

e by McClure and Patterson (1974), who conducted a longitudinal survey"‘» - ~«3%f~

af::, _' ‘ and content analysis in 1972. The survey shows that while newspaper 7
iA?:' - readership made a substsntial.contribution to accuracy, television “:f - : f;”;,
ﬁ;ff" O news madefﬁlmoe ' no contrihution. Respondents gained more information | ; ‘ |
from viewing political advertisements ‘thad they did from teievision news.pl ‘.‘ }f ;

. The content analysis provides an explanation’ ‘the three television networks

did not provide significant coverage of “the candidates stands on thef—f o R

= -

major issues of the campaign. ‘As a network ‘average, only 3% of the 7 T ‘,“gﬂ

LS A3

available news minutes werk devoted to. reporting -the candidaces’ stands By ’:f,j
-on- the-issues. This breaks down. to. only a minute or_two per. candidate e ‘;i
per.'issue. . ) L L e _E ’ .; I

- ¢ -
X [, Q e e

e

T This paucity of coverage of the issues of the 1972 presidential‘(°r ’ - l
» campaign inay not be an isolated phenomena but rather “the necessary A

) consequence of the economic system that governs network programming.‘ S l(

Ecdnomic constraints have locked network news into an inflexible 30-

-

minute format, imposing a- ceiling on the amount of information that can -

'}1 e

.. be,transmitted, This ceiling is substantislly lower than it is for, the r .

- o »
° .

° ¢ v . . h( .o e
e L e B e T
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sa T When we consider other news that competes with issue coverage e

‘ for these scarce air-min.xtes, the problem is compounded by the exigenc“ies_

' of the ratings game. Asgording to Epstein (1973), network nevs divisione

L ,:'o : ‘are expected to maintain-or at least not significantly diminish-—t:heir -
. : o netvork's "audience flov. While network executives do not believe that
. - ¥
> ® o network news can sttract large numbers of new viewers to a;channel, _no
e a ,
.{) T N B <

natter how high the quality of coverage, they do believe that, "visually

oo e — ot e L [P, W

unsqtisfactory" news can aause a significanto number of xiewers to change
3 o '”"“‘hancels. Since a drop in the news audience can seriously affect ratings

- _ for the whole prime-time schedule, the news organization operates under

-

SN .\a constraint to present the news in the most visually sat:‘sfactory form,
7 Y . no matter how complex ‘the subject matter‘ Since " ‘the Pfe“nuti” of A

L candidates atands on the issues seldom lends itself to strikins visuals,
T ,«/
issues are often neglected In favor of more photogenic campaign pagentry.

' Thus, it appears that television news may be a poor choice for the
- .. . ’
“voter wshes to gain. the information necessary to exercise the vote

E ~ ——

T - -
-

"T_intelligently. T Lo . .

ggnitive and Hotivational Preparation S )
: = , .-
go_gnitive Factors: One of the more consistent reseatch findings -

'.is that/ general political knowledge, especially knouledge of the political

o system, is ‘not. equally distributeﬁ .among the various segments of the

electorate.. Education is a strotfg predictor of general_pottt

and a substantial bodx of research literature converges ‘to suggesc that

v

-
)

ey -




. To the extent that thi.s .general pattern holds for accuracyfas-wen -

Y
. 1 .

a8 for general 'political knowledge, the vote is a more precise instrument

-

- -

- -

in the hands of the well-educated than it is in the hands of the less ’

b . . ) %
o K3 N

well-educated ) ', . \<

- " I America, one of the foremost traditional obligations of the mass -
. \ L - h
) modia has been'g danocratize knowledge. ¥But a group of .University of .
5
Hinneeota researchers (Tichenor, Donohue, and Olien, 1973' Donohue,

-> 7
4‘

‘richenor, and Olien, 1975) .suggeat that an infusion of- mass-mediated -

information into a- sociRl’ s?stem actually increeses the gap in knovledge

R W

betveen educational elites and nonelites. ‘rheir general hypothesis holds

that s the flow of mass-mediated. infomstion into a aocial system increases, .
higher status individuals acquire .this information at-a faster rate ‘than '

- . ’ k4 ~
do lower status individuals.

/ This is a system-level hypgthesis and thus, has been studied . ‘ h

exclusiVely ‘at the cqmunity level. Within this context, findings have

tepded to support the hypothesis, but there are three important limitations

)

that affect their generalizahility to the process by xéhich the individual

Find

becomes an’ informed vofer during a presidential campaign. . o - _

e

» o i

T 'First, the ‘findings are limited to’ newspape?s.’ 'I'he authors explaix.

< these findings as a result of a print s}'stem oriented toward higher

.status groups. That is, newspapers are said to present knowledge of

an event (which wwould include the sort of knowledge needed for interpretation)

1

Beciuse educational elites are more- likely to ha’ve acquired knowledg__ about .

4

even:—rtn-nﬁrer—contex—es,—they_am_thMIt to be .better able to make sense

.

.

of events as’ they are presented by nevspapers. L T -

. Second, whether an infusion of informetion 4nto a community via ‘the A }

. newspaper increa_ses the knowledge gap appears to depend upon the degree




- % * .
N .n . hd

o a5 of conflict surrounding the issue. For example, Tichenor, Rodenkirchen,
~ Qlien, and. Donohue (1973) have found that the knowledge gap decreased

with increased coverage when citizens perceived conflict aBOut the issue

*

N S involved\ This finding suggests that. conflict can stimulate nonelites )

LI

» - N to utilize mass-mediated information ‘more effectively, and the American R

e >

'e most clearly drawn.

. The third limitation is inherent in attempting to apply a soci - )
. ~_- “ * \ ¢ ™S ‘
T e system.thothesiﬂ afid the research it has generated to a~problem conveived- ety

P \‘\. \w.:

2 | bere at -the individual 1evel. The hypothesis“holds that an infnsion of .f. ‘fk;i

~ . »

informatinn into a social system will produce an increase in the knowledge ,

gap between elites and nonelites. But ‘because it is formulated at the o T

<, s ‘ . B \ " L

A

processes by which this is expeeted to. occur. ’ - —7_—

H
X _l social-system,level, the hypothesis does not specify the individual-leve&\
e
§ . t
i

Qne could speculate, as the authors do, that nonelite individuals
- ,Aare not as weIl equipped to make sense of newspaper coverage ; are.elites.' ,' : ®
AR ;‘ﬁ“..l The implicit assumption is that education prepares the person for - ‘ S 5
: media use by providing a body of contextual knowledge about. the political . ,"%
' “% - system that allows the person to process new'informatign more effecti'.ly. O}

r .

Yet knowledge of the political system is available to the public through
. a variety of nonacademic channels, particularly the mais media._ Large~-
scale studies by Robinson (1967 1972) indicate that while education is

. a powerful predic:or of system knowledge, differences in knowledge between -

. persons of different»educatipnal levels are small among the heavier media

users, suggesting.that extensive attentien Lo tne—mass—media—can_ac: to

level educational differences in system knowledge.

-
- . e

. Thus, it seems appropriate to differentiate empirically between S s

.




Sy N education and k\ledge of the political systeam. This allows us to . - .~ i .
. : ¢ . LT e
aneu the degrge \to whith syeten knowledge is al by-product of both, o \\ ,

] 0.

& o aducation and mass ia use. It “also allowe us to* estinte ghe degree I
" Y . L R e
. to which such knovledg appeara to facilitiate the acquiaition’of- accutaﬁe .

~ =

& L; . ' perceptibnc of the pre‘aidential candidates. N < T4 I
] . - . b, N * ‘e N - ‘. b
o V. ‘- }’otivational “Factors: Intereat ia a sunnary coqcept that incorporatee

IR the uses and grntificlfiona a pcraon might etpect from attention. We ‘
are concer!.,ed here with two typea of interest: (l.) general interest fa

ay-to—day -political affaira, or Eliti cal iatereet, and (2) intereat in

A s,

T BRI - M e
R T
)
)

4

o the i-nediate situation, gaigg intereat. S L - .

’I.'he knowledge gap relearch might be partially explained by the——

- ”

difference between these _two types of inte.rest. 'rhe better-educatédi o LA

R "ﬁ

‘tend- to, be more interested than the 1esser-educa‘ted in the, day-to—day Lo T

[

o 4\ - affaira of governnent sinply because they tend to occupy roles and form - S .

o . social liasons in which such information"'}' éful. Thus, as a routine ) ._ #
,‘: ° o B matter, they are likely to fqllow ;uch infbmafion in” t':;te mass' media more - e
g ' '_: ‘ ) closely than those lesser-educar,ed individuals to. whon it is not so ‘relevant. _ ‘
R -5‘ But when an&issue generateJ conflict, normally-pasaive segnents Qof o

¢

the congunity may bacome involved. The better-educated chen lose park N O~

of their usual advantage based on their' day-to—day politicaI interest, and

Bat o e
.

.
- -

the lmowledge ‘gap decrea,ses. ‘ Le - R C T Q

« . ’ - N
. ~ »

R “ <. . Thug¢, one would expect general political interest to. be associatcd o

-

e witb nedia use_ and knowledge of the political .qxsten, but in the conflict- .
™ ) .
laden arena of a presidential campaign, its asso‘cia'tion ,,with accuracy would

o~ . N - -

be _expected to be less ‘than it might be under more roatine conditions.

Y ‘ = ; -

‘ BerelsmH found that campdign interest followed “l‘ose}y--;

=
©

4

E




B :._mf"\. SRR T S Vi A T S

T béhind'comuni&ation exposure an7/ educatic:n as a predictor of accuracy, -

; vith 512 of thpee.‘h};h in -accuyacy reporting "great" interest,._ Blunler
o

- Q .

o’

*
v -

lnd MQuail (1969) reported t strength of notivation to follow the '

” .

R canpaigu atfedted expo sur to~ party'*prograns but nediated the rela;ionship

‘e

v ST . betveen media exposur and iniomtion gain only at the highest 1evels of 5"

< P

eupopure. 3 HcLeod and Becker (19‘14) fouad evIdence ‘for the idea that " '

o gratifica..:uns and med-‘iq, ekposure nake a\iditive,contributions to, accuracy. .8 ‘( .

I" [ K . 8 .
. ) «-s" 'I’hus,‘i-t appears that campaigﬁ interest contributa to both medra ’

" [ - IS K , ‘

.. .. eiposure and accuracy.’ ="'here is no r,,ason “to expec; it to co‘ptribute

. -~ !
¥ e « A » . . *

5T to knowledge of the poli'tical systen. U L
Y : L. .- . ..,\ T ’ " . - - . . .
- o b 3 e M ’

P A p— o
- ‘u - | . .

o “; N o 5 oo
by which .-in‘dividuals

LI 3

3

SRR LI The rcsearch 1iter'ature s'uggests that -ae meana
N ,—k - \o .
: acquire ‘acctrate perceptions of

s % . '
q

d\‘

et R

R and notivational preparation variables th;t impinge both on ‘nedia use A st

- ~

i ® P . . N . X}
and on accuracy, s 4 . - ‘ N .
., . ' N - .
: The following model " depicts the hypothesized causal ’ structure among
L, S J‘?‘. 3

v the main variables thought to be instrumental in pro.ducing accuracy:

-‘a

A CAUSAL'MODEL .. o n

A
f?resid,ential candiﬂates iesue standie is .

EY a conplex process involving (l) attention to the mass media and (2) cognitive . )

-
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S T A e U .- -Figure 1. T, ;

t . * = — * “ . Lo ) . . } *
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TR A Causgl Model of the Accuracy-Acquisition Process . = |
Ty 2t s BTN ) ' S , ' ’ B I

. . : ) . . - ,. w .- - ‘
N P : . :9' - . N ¥ N 7 - . R "‘. - . * [
oy Ol - ) . oo Y "% . . political System ~ - "3
: : e : : ' % _XgKnowledge . . °
h . " - - o
:L - - ‘ . :

v

'X 5 Political
7 nterest.

X3 Campaign =
Interest

" .X,'Public Affairs T

. . B . Media Use ,* A «'. f
‘ . . . . s ,‘? - . \‘ ....\ . . * ~ ) . ' . -f):
OTE: Each solid-line with d .single-headed arrow represents:. e

al’relationship. . "A double-headed . . -
curved arrow-indicates angynaralyzed c.o:;:é’lation be- -
_tween pre-determined o?:’ exogepous va;ria?.bl 3 ST e

a positive caus

. .
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PR T ’ DISCUSSION OF THE MODEL

The exogenous v.ariable——educati_o‘n;political interest, and campaign

:" IS X . . - 5
interest--represent types of cognitive and mot vational preparation )
.- - [ SR PSRRI
e ,,_Mt'hought -to-bte i hecessary Tor acquiring accuracy.A ‘They are arrayed.in |, S

T N N
—a Eierar“hy accordi" g fo the time necessai-y‘\for their)acquisition— -

— e me

3ducation requires cousiderable investment in t\erms of time, money, and S

Bl

Cq

' s energy.i Political intérest is considered a relatively Sta\ Q ‘character- ERRE

N than a fleeting response to campaign stimuli.
\ - ° .
The 'inclusion of these thre‘e types of presumed requ‘isites represent\s

.. Kl .
r- -
P Y

»ma synthesis of two traditional viewpoints of the citizen s flexibility o L

hd -

2
1

a . . f‘ .'; .
, AS -~

33

e and potential for successful intervention in the electoral process and - 3
K SRR S . 5 U PR N
B -‘the mass media's capacity for diffusing broadly the informatif)n needed\ '

-

~e

.My _.c, o ;.J ey

for successfule intervention. I will.refer to these viewpoints as the .

. i ‘..,._-,__._-4_—._—
P r.—‘a—-‘ s

minimalist and.inaximalist—posi}:ions -

o
-
- . N
. :“, - < A

—**:““"“'"'""W” 'l'he m.aximali t, position is, implicit in early libertarian democratic

oi,;({ N
1 L9 O,

W" *though‘t ahd .in its journalisticaanalogﬁe**‘the‘l.ibertariar‘rheory of‘the - f e

.v*v - {4{_44 I
—-——-——-'——-—“?‘!.'EQS. ‘TE'—best-known early proponents wf this view are th% @ngl‘ish
ey
. Enlightenment philosopher Locke ana the American philosophérnstatesman
>y z " L 3
Both were unequivocal in their assessment of "Mau" as free, . -

«,
. 3 . -

equal, and rational and of the government as of no more than a convenient"
P, vt ¢ .

. instrument to preserve order and individual righys. S:ane the governmen't '{

- . B 5 .
° ¥ - v
=

was thought to exist only for the sake of the individual it had no right

..'e' .
¢ - g »

- to govern without the individual s consent. Locke was more stringent '.' .
> .

'on his rpoint than was Jefferson, but both interpret the consent power broadly,.

13 . K
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E’rom this stance,, it requires only a small logical step to see that , ’ .

3+

= r

' the right to consent is useless without meaningful infofrmation.




' é;;[_ It wd% thought that the extension of the franchise without the !xtension .

o of information to . franchised nonelites not only would subvert the

— o .

essential purposes of libertarian democracy but also would open .

nonelites to_manipulation and exploitation, ‘lower" the quality of electoral

. depision-making, and possibly, theow the entirg system into jeopardy. .
o ‘ Mad1son put it Eﬁ? }i;}".“‘ T T T
S ~:i“ Nothing could be more irrational than to give the people h ,. :
o SRR .power, and o withhold from them informatiom without which ' .
) ,'; = power is abused. A people who mean to be their own governors .
must arm themselves with power which knowledge gives. A .
\ i . popular go\ermment without popular information or the means , L
: _ « -7 of acquiring it is but a prologue to-a farce or tragedy, or g .
. ;, R v 41 ;‘»‘ ° Perh‘ps both' 4 . LW
SRR - - (Austin, 1964, p. 55). .
?%“"T“Aufj‘ T At the time of the ratification of the Constitution, the libertarians ,‘;
Ff’ v fought’bitterly for a constitutional guarantee of a free press which they <
o P T " v
S assumed would fulfull this obligation to the political system. o _ z,
W2 < This faith in the media to elevate the electoral process is grounded L ;;:.,
LT / R . .
731-V_, - ,ﬁn four assumptio1s° (1) that a press free of government control .
i results in ideological diversity, (2) that given the availability of
k; 2 = competing viewpoints in the media, citizens will expose themselves tokthem, - - s

(3) that, given exposure, cit izens will perceive these viewpoints clearly

.and objectively, without subjective distortion, and (4) that since whe A
- 3 - N

. capacity for active, rational citizenship is. viewed as a core human tendency

rather than as a socially differentiated ‘trait; information flow via the B
media will result in the]democratication of'ﬁnowledge. That is, the flow

- "7"of,information will not. be constrained significantly by social inequities '

NS "hut rather will -provide equivalent enlightenment to all sectors of

L -
o Py
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" “'soedety. (Ldsswell, 1948). - o o ,
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< medisted information will necessarily broaden the distribution of

= N bonversely, the nininalist'view questions the idea that ‘mass- “

” - .
. . 3 . .‘

R . . . .
knowledge among the electorate. This position comstitutes an extension

~

of the limited effects model, which is usually ‘applied to persuasive effects.

The limited effects wmodel grew odt of early field studies which failed

to document._conversion effects attributable to the msss media (Lazarsfeld

Berelson, and Gaudet, 1948' Bcrelson at al., 1954) and vas reinforced : .
\ by the developnent of consistency theories, such as Festinger s (195]) ; ¢ )

. theory of cognitive dissonance, which provided a rationale for thp

nedia's appa mt inability to convert. , According -0 dissonance theory, : S g

individuals seek %o appear consistent to themselves. - Thus, they perceptually N

o
-

shield theulselves from messages that .are incongruent w:Lth their pr;l.or . o

dispositions~ or behavior through the mechanisms of selective pex;ceptio‘n, ‘

— anii“sei:ective-retentto - —Festinger's position of”these nonrational processes ' .

PO

-vievpoints clearly and objectively. SR -
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directly ppposes the maximalist assumptions that citizens will both : ¥

expose thenselves to competing viEwpo‘ints in the media and perceive these ' 4 ¢ . "

o . ’

p) - [P, O U

- The- ,]faw of minimal consequences and its u'nderlying-‘ theoretical

2+ . o,

ra_,tionale most often has been invoked by such writers as Klapper.,(1960)

to explain why the media more often appear to reinforce than to change
N . v, .
socisl predispositions which affect attitudes and behavior, but the idea g

has been applied to informational media effects as well. In this case,

. S - I —

social inequities are presumed to act as constnaints to the free flov of IR

infomation and, the equivalent enlighterment of all sectors of athe society

N and, thﬁs, confronts the maximalist assumption that the transmission .of -y

- 3 »

informatio,n via the "nass media will ‘result in a democrétizatf.on of knowledge.

. . ‘ -
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f ) . , .




- - [

2 - . T ) - L R . ' ) . . ' e J
T .zze - In his 1972 reviev of literature on information diffusion, Robinsan ’ o
o ‘A L8 ’ . ‘ ! N - ,
° ' sulnarizes this viewpoint. S | ’ -
e T : . . like almost evéry other institution in society, o o
ST L abundant evidence suggests that the mass media tend to SRT L
A reinforce and accentirate existing conditions rather .
¢ . than promote egalitarianism or abrupt éhange. Ce L
N | 2" (Robinson, 1972, p. 8) .o
. " The minimalist ist viewpoint then implies ( that the citizens potential - . 5
5 DA N . » R - . :.~
\ Eu a political actozr is severely restricted by social predispositions. The L et

individual is” seen as relativ;ly static-fixed within a distribution

&

. @

of po'litical knowledge t\hat defines the person 8 potential for successful ) Y
z AN
intervention in the electoral process. In order to move fxom ‘one point ) A

SO - to another in the distribution the person must 80 through s period of

o TN cognitive and motivational preparation. . " . T o e

. o -

" IA terms of the model, education 13 the most important element in . R P

P
O

the minimalist scheme, followed by a stable, day—to-day interest in

i ‘ politics, both of‘ whi'ch connote a period of preparation for the campaign. ‘

Campaign interest, as an isolated response to campaign-eindependent of °

f'.‘bf o education or a stable interest in .politi..s-would not be considered _ -

N . < .

« o ' - e '
e o . o . < -

T ’ sufficient preparation for successful intervention. s . . ;

R . 'I'he importance of education stems from its prespmed ability to
Tt ® BTN

produce knowledge of the pblitical system, or a context to help the person

R rétain and understand new political information. Similarly, day-to-day

- -

o T e finterest in political affairs would be expected to produce system knowledge. _—

° The model makes these assumptions explicit in the paths from edication’

o . and political interest through political system knowledge to accuracy. It ’

also introduces another possibility-—that attention to public affairs media

- PR N . o

. also contributes to political system knowledge. .- _ .
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AN ) ) ) The minimalist position would accomodate also the idea that education _ B
- eads—te—media—axposure,_whtch_is,_in_turn,_assoc iated with accuracy. ﬁut, .

- it is‘education and not media exposure that is considered the causal

. - .

factor, with media use acting as a reinforcer. The indirect path from -

-]

.education thro?gh media-use to accuracy, alIows us to assess the extent

T b

;FE::\ S ‘to’ which media’use reinfortes education. - o‘ . L - -
: f€.- o 4‘- The-maximalfst position‘is most. concerned’wiEh_independent contri- . . ' 79
o . ‘ bu;iops of media -use. If informing therelectorate is the primary obligation , t.:j
'o“ of the media in a participant Society and if the media'are to inform all . .
v sectors of thdt society equally, then the contributidn of»med%iquse to*_ ‘ i ‘ei‘ t

[ o ., PN - e .
N accuracy, independent of factors reflecting social inequities, is a rough

- . -

easure.of‘the degree to' which ‘the’ media are mefting their democratic

obligations. Because of this interest in direct effects, interest ih the

5y T

immediate campaign is the ohly receiver mequisite relevant to the maximalist

° . . e . + A L ) -
pogition. S . v -~ Y s .-

3

¢ In the model campaign interest is assumed to be causally prior to

‘media use. This is consistent with Blumler and McQuail's €1969) finding that

~ (27 - o . . -
.strength of motivation for following British electién television.affected A

exposure to the television campaign but that regular téleQision use déd not T 7?

: .o,
appear to affect motivation to follow the campaign. The.effects of ° ' 5

* Q

newspaper use were not examined. Ina longitudinal study of American

e o7

adolescentsv Chaffee, Ward, and Tipton (1970) did find a weak e fect of R R

public affairs newspaper readership upon later campaign activity, but-public +

i °

afrairs television viewing appears to retard activity. McLeod et at. (1977) -

were able to” show a positive association between viewing of the 1976 presidential

debates and heightened interest in the.campaign. However, this association
- "‘, . - v ' .

. disappeared when.otherodebaté variables wer% introduced as controls. Thus,’

»
- 2
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‘ campaign, the eVidence fo the reverse pattern appears to be weak and

v - limited to print media,
AL R /] =

Positioning campa gn interest as causally prior to media use also

se. - ! '

o
. ) allows us to assess f e degree to which the, indirect path from campaign
i;' < : interest through‘m ia use accounts for variation in accuracy. This type

§l of systematic linsage between gratifications and effects has“ieen probed

&

T by such research; é as Blumler ‘and McQuail (1969) and McLeod and Becker

; - (197&) In both,studies, gratifications sought contribute to the

S I - :

- informational ef ects of mass media use. S SN

B * . v xg’ﬁ‘_‘\ - A .\" i,r: - Ay
L - " The idea tbat campaign interest works through media éxposure is s

“ e implicit to ‘the maximalist rationale, uhich holds that the individual

" <x ‘o
23 h %

U o

intelligently in.the electoral process at any poig§ in time. Such"

..‘,

intercession requires only an interest in the:immediate situation. The

P model makes thls assumption explicit. .

3

e

to usé public affairs media more than do the lesser-educated media use,

..,*_QOA [

Thus, the indirect path

v‘ ~T e "’"'

- not education, is seen as the causal variable.

is'a flexible and rational political a-tor with the potential ‘to intercede -

R -
3 i
< . : 4
. . . . .
“
. (4 £ y

e Although the maximalist might concedeathat the better-educated tendnm, ,.:

through media use would add substantially to the variance accounted. for
. . ¢ - .

‘by education alome. . ..

»

The maximalist then would attribute individual differences in'

<2
knowledge to patterns of media use and to the informational characteristics

AR

ot k]

It is likely that both of these viewpoints have some empirical’validity.

& . #

~

13

St of the media, while the minimalist Would attribute these differences to
4 < o .
' - socially-determined receiver characteristics. ”
) - ‘ EXPECTATIONS.. o A
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B The purpose of _this paper is to dis ver ) the extent to which each

) view appears to "describe the procesg§ by which'voters acquire accurate

77perceptions in the high—political salience, conflict-laden arena of an

. seems most appropriate. Two conditions which will be examined here are

,viewing unrelated to accuracy. ‘lcClure and Patterson also examined news T

s e e e - e - - oA

o

American presidential campaign and (2) the conditions under which ‘each - 7

1) different media and (2) the person 's experience as a voter. v

e et e e USRSV
~ - ~ °

Media Difference :,~i\ PN

~ . —— .. _ .
- R S PPN

As noted earlier, two studies, one American (McClure and Patterson,

.
@ \-a

1974), one British (Blumler and"McQuail 1969) have found television news - . ';a‘
..\\ .

;content and found a dearth of.issue coverage on netWOrk news. - .

s~ .

ﬂowever, they did find that substantial gains in accuracy were

‘-wrelated to newspaper readership, as }d Berelson et al (1954) in their

N\ -

pre-television study.ﬁ ) 1ﬂ\ C . i ) . -

- @ ) - . E"'fam
,Ihus, the path from public affairs newspaper readership to accuracy *&a; ’

.9

is expected to ‘be strong,while the path from television news is expected S

L3

fw

—a £
- e e e i s e S e S 3 T et

—— w 8

hﬂ_\_\“* e
_to be nonsignificant. ___7H7' 3 —— .

- T

~ !

erienced V8. Inexperienced Voters NI - . . R

'g’:( - L L

We know that patterns of media attention“vary during the adult life

A

&

.<:~

_.read a nﬁwspaper, they are more likely to read it for some specific reason )

. Jackson-Beeck, Levin, and Wilson (forthcoming) shows that attention' to
R Pl . ' -

cycle (Chaffee and WiIson 1975). Y6 ung—adults—*for—example-tend

"read the“newspaperﬂless frequently than”do older‘adults:”"And when‘theysdo~ e e

,than out of- the force of sheer habit (Yankelovich Skelly, and White, Inc., L

v - .. ¢
1976) o _ o R

The effects of media attention may also differ. A study by Chaffee,

.2 o ) CL e . .
television news produces knowledge of the political system in adolescence




.
o — - > o ¥

I.}"_' : but not in young adulthood. .

- Ay i: -,{ ;:’ ‘l’he process by which- politictl information is acquired may differ 8150-

” L For example, Byhee and Lomitti (1976) found that perceived similarity

U :’ * of political ‘ttitudes has a-direct effect on frequency of discussion

‘f’t o for older, buc ndt for younger, voters. 'l'his suggests that the'young are '“'t ;5 ‘
* s A,
less congealed and less constricted in their patterns of information- ) . . N
seeking than are their elders. . - ‘ o L

o e e o °

'_rhe young are relatively unfixed in the social structure, 'rhey normally

RS
o ¥ >

hnve more :heterogenOus socinl contacts than do their elders, and are - - _ &

.j"i' i less Iikely to be comitted ‘to a political party. As firsg7time voters, & T

they may well be the more open to new information than those"whp have’ - -

l-
NI

\\ exper* enced many campaigns.

7«'_ . Th those under 25 the, _ney young vcter of 1972 may well fit °

-~

Q[ . the maximalist pus\ition better than the older el:perienced voter. If so, 5 /' 7;V
VS - & & - \E M . L
\\7.“'—'*‘ CoE efforts -by the media to reach he\y\ung voter are well-advised. ST T
- . THE PA‘rH ANALYTIC Dmo».cu\ '

e . e & % e = —— .

PAth analysis, as described by Duncan (1975)- permits the%e&rchg\ S Sy

uto express a complex system of te;.acionships in relatively simple% ’ S

-':w; - S mathematical termS and to' test these relationships both individually

.___ - . _and as a system. It also allows the researcher to explore indirect e C -

I —— J

‘, e OV

o effects, .or.causal sequences, rather than forcing the analysis of" variables i -

,“Jﬂ;

_as competing sources of variance. However, the validity of the inferences L [

K » e

drawn from path analysis- depend"-on—the—researcher s ability to order_the
variables correctly within the model The procedure cannot establish time B L

. .
- .. & . . . - ‘

- . L i 4 :
arder. . . et 4_-"”, - -
. : : o o e T T et e

In path analysis, the ”EEE-P_E?E’-PQ‘ posited in the r'ausal ntodel . V

,}/ ~ ’

are expresSed An terms of simultaneous regression equations.' Standardized - ?

. ] .
P S

regression (path) coefficients are estimated using a least-squares procedure.
e s . . 1‘/ i “ R ETE
T ‘ Lo /U ’

o
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' oo :
o 5* T The model tested here is recursive, in that there are no instances *
mm“ ’ o’f two-way causality. . - - . o
w o - ormnom:zanon 'OF VARTABLES IN THE cwsu. nonm.i | ’ L -
. _,____39nous Variables el ., . ' L “r
T ) “ \-‘ - ﬁ‘”-':w‘ X1 -_!-;dicgt_m_u-\ieasured by number of—-years of formal education T

-

. x2 A-—Polit cal Interest-Political interest connotes a reasonably

-

°; i - stable, day-to—day interest in pbltics. Respondents were asked "Generally,

* J - would you say you are .__eg_z interested in politics, interested in.politics, 7

%‘_ - \ia&i:fferent, disinterested iwlitics, or very disinterested in politics?"

7° - \\ . paign Interest-Interest J.n the presidential campaign of L

i ; \ : ’{7!/2. Respondents were asked how interested they. were. in "this campaign." - - .' }
'l'he response set was the same as fo,r political mt;rest. < » . U “ff,/

e S -Public Affaii‘s Mass Media Use--Three measures were obtained R 6

:i'.c 7 ) reflecting (1) attention to public affairs information in the newsp.aper, 5

N » "(2) regular readership of public affairs fmaqazines, such as Time and Newsweek . "

: and frequency of viewing network news. . “ Ty T T EUEEE

e o Lh -

, —— e Public Affairs Newspaper Read—e;shmipj-Respondents were asked° ‘"V'fnen“_w D

\‘ o . . you read your paper and comeé across stories about national government :”."‘ _ _ -

‘2[/ LT - \ L. .. - . . ' . .
o lities\ B : - ‘ Ny LT °

3 and politics, how often do you read them? Would you say you fre uentl ’ o =

ey

sometimes, rarelz, or never tread stories about national government and

- -

o
'p ’ ! ""’ U “mblic A\airs—uagazinewse—-kespondants_w_e_ge__aike& "Do you read E .
any magazines rwlt\#——home‘? (1f” yes) Would you name the . L

© oA




T § o T - -
ey s S S e - O - o

T R .
T 3 . Public Affairs Hagazines are listed in- Appendix A)) ) 7”7“" - H”“ : "._‘_ .
Netvork News Viewing-Respoulents wez‘e asked' "l)o yon yatch nationsI' \ o
fnm broadcasts frequentll, sometimes, 323_11 or nevex?" ) L ;
5- 15 - vle_gg of thel Politiid System--This variablq reflects i ) ‘ i
the extent of contextual knowledge of the political systen. Respondents}

__':j: vere- asked‘ to nme“thertvo UniteLStates senator_g_u tron Wisconsin, the - Q
L length of terms of office for senators, United Statee repre;;tnti;es—, * ‘ .
E’» AK‘ nnd the Wisconsin governo and to identify the Denocratio vice presIS.Ential
- »‘,_.,candid;umma T - | e

%M o ‘ . Y. o e
o “'“{f : ‘ x? curacz-—Accuracy represents the- degree “to which respondents R T . .,;

. were able correctly to identify the mjor-party candidates pub’ii-cly- -y

SRR stated positions on the major issues of the 1972 presidential campaigr’. "’-\‘ e

e v
]

ST _. Respcndents were given a card listing 10 definite P°31t10‘f’°n 10 “““ *““ S

major issues discussed hy the candidat%s during the 1972 canpaign

s v

?)?; . .) o 'rhe list included such statenents as "we shoul& pass a federal la 7
s R L B N S . b
ST legalizing ab‘ortion in every state" and "therershould"b,e a moratorium o 2,\, ny
g e e >~ . - sl v
i . “on the bussiﬁg of school children to achieve integration. (For a complete 'ij -

T ~ P e g e e hd X

e i e g

o list of these 1ssues, see Appendix A.) Ihe :tnterv.«.ewer tl?en asked the L €

- . mespondent whether each of the major can:didstes hsd teken~a~stand for or

‘-
' aggi nst (the issue statement) Respondents were scored according to e ',\;
the number- of correct responses given. 7 ' _ _f s {7\:5\ ) ' '.‘1 -: 7 >
- f -~ . ) N - ) : N )
: DATA COLLECTION j ', T "\ B Lo
Personal interviews were conducted with 388 eligible voters in N ’ . -
oy ’ f S — =TT
SR Y Mﬁdiﬂon, Wisconsin and 129 eligiblé vaters in Lexington, Kentucky during _
Y -October, 1972, ————— S ‘\ L. i’ . . , SR
.~“ . “ \ ; . . e P“;\ T ~ ~ , ‘. ; -
R The Hadison data set was collected as part of a larger research v L
<, - prograu in Britain and the United States, which was concerned with T D
T?' E . » * ! 9, 3 s ’ v T : " ,'1
. - . . . 1- 22 i . /; -Eg‘bf{{ . . : . .
D |

. 4 L .o R o .
f:"" . * o M . ol .




¥L-¥~h~_~.l.differences between first-tine and older voters. Thus, persons eligible

r

-
Vo

: oversampled to provide approximately eqnal numbers of first-time and ‘older- , - f‘;

program (Note 1), these age groups will be treated as if they were two

‘ separate samples.

Le‘in8t°n high 3°h°°18 over a four-year period’ and from administration A ‘.' 5

b

accurate, with both identifying correctly anuaverage of 11 of 20 possible

. e Y

B T e O U
R 5 L

" to- vote for the first time in 1972-(18- to 24-yeardola§7“were~deliberately__“hﬂ_h_ﬁ_;__

s

L4 . -

voters. In this analysis, as in other studies based on this research ,

-

.
..
» .,
-

~

. The sample\was drawa from occupants of randomly—selected households - ‘;T‘.

‘in randomly-selected neighborhoods. Student wards vere deliberctely , ) )

.

undersampled to offset the, effects of _the presence of the University of

Wiseonsin. o . : ; ) ; e

[ - -

" The Lexington.sample congisted“entirely""f‘first-time voters, .

P - Eama S

randomly-selected from seniors listed in high school yearbodks of all~

e et

lists of registeted students at the University’ of Kentucky. The Lexington

high school‘s aample yielded 82 completed interviews, while the University

PR

or Kentucky sample yielded 47 completed interviews. - (Note.2) ; <

-“~. o RESULTS

L]

.. As. Table 1 indicates, young and older Madison voters are equally

- R N Ty

,s
|
|
|
|

issue positions. .There also 'is no significant difference in mean political

Asystem knowledge between ‘the two samples. Table- 2’shows that.Lexington - e K

young voters do not differ significantly from the Madison -sample in terms

\ - - o

of either accuracy or political system knowledge. s ‘*7 L.

This similarity of informational outcomes might be thought surprising

.‘h

,cbnsidering the higher educationaI‘leveI‘of—the—older_sample (gjg_ggl) ) o

ﬂ—\____&‘_

) y +

AOlder voters ‘also®: appear to pay more attention to all forms of'public affairs ~ .

o

media*than do the younger‘gronp——althnugh_the__ifference is statistically




S S 'l‘able,l

- i o "Compar:lson of Means for Va:iables in t:he Causal Model
\ e for Young and Older Samples. Madison. Wisconsin '

Fm—-m; S
: - .*M i ) ———

—

7 S Hndison : :»““ Madl’son““—xw ' (=
) Young - Alder - , :
Variable ’ Sample . Samplc . P* e

Accuracy S R R T
Educati.on : o - . 6.51. 7.83 - <001 . °%
. -= Politital Interest - -  3.75 * - 3.88 - n.s. ’
%‘i@ Interest: | 2.97 ST 293 ‘.8 co

Political System R A

XPublicAffairs""@ : - e '
“Newspaper Use , ._3,,39. ‘3.61 - - <. 01 R

_Public Affairs e . : S _ PR o |
‘Magazine Use Y N . n.s.

Network News - o, e
" Viewing e - 3.30. -3243 n.s.

EP =216 =162 .

*t:-test for :Lndependent samples, two-tailed test _
R N . '\':
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- . . . ' ‘'Table 2. - R

- vGou‘:par-iwsea—ef—-!{e,a;ns for Varia'bles in the Causal Modei_. .-
° - ' . for Young Voter Samples in Madison, Wisconsin and o

e . Lexington, .Kentucky = = . .
| :4‘ 0' " ) ’:ﬁ..ﬁ ; —— : - . ‘ e = . v ‘ - - * ‘
Y T, _. .Madison™ ~ - Lexington -~ L,
Tg_r_?wl_w\{griablie ... . Sample.. . Sample S
ST T § R . °.
4 i Accuracy . JL00 0 (10.26 . ms. e
“. =" pducatioh; - . - - 13.50% T 1345 0.6~
<, .. - Political Interest- 3.75 - - 3.84 . nls;
" S Camp aign Interest _", .29 o412 <001 7
7.7 Political System . . ,o
w7+ Kmowledge _ .3.88 - | 3.52° ¢ M8 Ty
. ' ~ A N ' ) ) ’ ‘ T I3

.~ .. ' Public Affairs .. e - A <
NN -~ -Newspaper Use ' w 3.3 3.35 . n.s. .

°. . Public Affairs - S o . o
"¢ ¢ ': " Magazine Usé - TN YA RS n.s. - ¢
' . Network News .’ . - Cee TN -
. Viewing"™ -« = ¢ 3.30 - .. 3.3 .n.8.

Cne216 0 - w29

(24

hd > P

]

. ~ . \ . A S T " -
i%t-test for independerit samples, two-tailed test L e

**pifferent scaling. procedures were used to code educa on. >’ o
for the Madison and Lexington samples. For this table, S
the Madison mean has been converted so that it might be .

_ comparable” to the Lexington-mean.- ° - . . -

- ‘ T - i " .
. .t - T - - - +
s -
- . LY . . N - v

0.
o
Y

A 3




. cant: only for newspapers (p 4 01). Lexington youag vol:ers are ST «} %
“ > ‘ . ! . ‘- . .A ‘f:
eur‘kably sinils xto\heir Madison coanterpart:s in tems n boch P et LT

. « * . V L L ] - 7y
e ‘»‘» educar.:lon and media betuviot. EN fact,, t:he only statistieally qignifieant T
:% « o \“ . \ ¢_“ \ " . : .ﬂ’
. '\ di!fueuce begeen thé two young voter‘sanples is th\e Lexingt:on senple s ., .o -

° .‘:'z‘,";‘ gruter -self xeporte:l in‘t‘it'u:,in the capa:l.gn (P( 001) "5 - _.— R .'.. Q;‘
T '.:: i :;A "rhus, ytmng and olde; ;ol;ers ap;;ear to atuiu the. sane dﬁgree‘of A S - :!;
.« ‘,; _' R accuucy desp:l.te differepces :l.n vu:iables presuned td afﬁaﬁfﬁccuncy.. LT ‘#
‘ -\ ‘. ~“ y ‘l‘his sugguts t:hat: the processee l;y-wh:lcl; young and older vqters acquire : . L
\" N aecuute ﬂ’ercepr.ions of politieal candg,dam diffesr. 5-,‘“ I .
G,‘ - ~All ;hree sanples n:e substantiall‘y nore accut;te’ an’ :I.uues upo;r» :".- \'x, R
S .3‘ wh:l.ch the presidential candidates‘ d:l.sagrud t:han they ate on t:hou ) \ 3 :’ - % ‘
i ‘ ".f.. npon /uh:l.ch the cand t:es agreed (p( 001) (‘Iheﬁs teiulte:aée shgtm in t ) .", _«
" 2 o \ 'rabfl-e 3.) Areas pf. confl:lct; betveen presidentnlj sc\ngul:l.duzes’ar'egnm:e f \;’ q‘ ‘
-‘;_3 : ~ likely t:‘un areas of agreenent t:r) armse vofe:‘ineenest “and to,;';ee:.ilie\ \ .;. ., .
o e COVGrSSe in the mss med.:.a. Thus, it: appe 'wrswthat..tho vot:et's iut:ezut kS ,
' ’_“‘?:in the campa:l.gn and use of publ:l.c q.ff,airs ust media uy be -inpomnt . ‘ i ‘
‘1 . ‘ j»\’ variables in the. accurapy-acquisitiqn procees. I &111. explore t:his pr;oe;ss o : i
B : ;_ ' int;ems pf three media-—newspapers, magazineewand television. ' Tl L, ‘.f o
&'_ . _ 'rhe figt}é‘ﬁ“ t:hat: ?o‘llow depict: t:he results of, pet:h analyses can'iec; .’:"“ L {L
:\‘ .~ out for "':e young and older mdisoa smples and the young Lexﬂgt:on T ; ."g: #
r‘ - sample. A solid line w:lt:h a single-headed a;igw represem:a -a s.atistically- B
. ",Q ; o L.ignificant relationsbip\ A broken line with a-si‘ia;i;‘l’leaded arrow repre-; ‘J - )
," 1 ) sencs a nonsignificant relationshi;p., Coeff'icientsi ;;s;:ciated vlith : ‘ . -
io t:heae lines are stan:‘ardized beta weights '(pat:h coefficient‘s)w'" ’ A
» . - i,&euble-.ﬁeaded curved arrow -repre;e?ts an unanalyzedt co;relecior;. - :
: V - .'rheu co;.'relations are not analyzed because. the variables involved are . J.'_,‘ i » 1-
T predetemined, or_exogenous to t:he model. We are aot: cOncerned t.xer‘e;lith l *
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.t ¢ their. antecedents. S o T o2
H . b

B 'l'he criterion for- statistical significance was set ‘at the 01
:; = level and, the sta%gtic applied was the F-Ratio." The unstandardized . "
beta weights and their standard errors were also inspected. Generally,

e ~the unstandardized.heta waight is statistically s'ignifi.cant if 1t is tvice SO

- ‘its standard error., In nearly all cases, the r&ults;_of. these two methods

L ) ‘ for ascertaining statistical significance agreed. F-Ratios, unstandardized

‘fbeta weights or path coefficients, and stand!rd errors for the following =~ . "

- . - -

T ) ' The Newspaper ;In' The Accuracy-Acquisition Process

- .

m analyses are reported ia Appendix B: : . . - i

- L Comparison ‘'of the Madison Samples

*

- -

. ‘ VL - A comparison of Figures 2 and 3 show that, despite lower meart = . , % :

1
|
oo levels of readership, Mad:.son young va’igers are more affected- by newsp_aper . j

.
. A -
e T ARSI

e

‘,use than are their elders. -The direct‘ pa‘th from newspaper_ use—to

N accuracy «is a significant .21 in the young sample, while in the older

A

sample, it is a nonsignificant 08. Attention'to public affairs material e,

. v : -

©in the newspaper then a.ppears to play a critical role in the. accuracy-—

acquisition process cnly for young voters. Since young and older voters

achieve almost identical levels of accuracy, it appears that older - .

voters have alternate means for acquiring political information.

pd
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Lo The antecedents of newspaper readership also differ. In both‘samples, ’ D
~'the older sample, the coefficient is almost null (P = .07). This ) T

‘for the difference in the path from newspaper ‘use to accuracy. Youth
‘indirect path contributes 26% to the total cauaal covariation between h R

young sample, newspaper usevcontributes 172 of the total causal effect

- of education. In the older sample, it contributea only 52 For political

‘ to‘be reinforced by newspaper use than is that of the older voter.

- such knowledge helps a person to retain and understand, new political

o . ‘. . . v Y
- - ;3

educttion and political interest are important, and the weights attached X

e e

to each do not vary greatly’ between the two samplea. Eowever, only‘for ’ ~

the young is campaign interest a significant predictor (F = .22). In -

euggeats that the young are ‘more flexiole in their media‘habits and more

.reeponaive to immediate stimuli such as a presidential campaign, in .

* their use of the newSPlper- It 8130 3“883323 one possible explanation T 3:e\

~

v“‘re more likely to read the’nevspaper because they are interested in the T T

o -

campaign. Thus, they learn nore  about the .ampaign. ) P
‘ This idea is buttressed by inspection of the indirect path from ’ . o

campaign interesq through newspaper use. In the young sample, this

:campaign interest and accuracy., In the older sample, the contribution

>, . L9
- v

is just 62. (Note- 3), S ' . . ‘ ;

k3

“‘ Indirect paths through newspaper use also add substantially more to

;'the impact of education and political interest among the young. In the

~

interest the conttibution {s 37% in the young sample, 152 in the older. .
sample. - . . 7 , T ’ ) B »
> g . Y o L .. i ] _t

-~ Thus, whatever the yOung voter's predisposition, it is more likely

A

. IS

Knowledge of the political system is a strong predictor of accuracy {

»,

in both samples, lending credence to the "knowledge gap" rationale that , .' t?i

. s

~

<

'Y

/

"
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infomtion.~ But its*antecedents differ. Nmpaper use, for example, - ‘ T

makes a significant contribution only in the young .sample (P 14) .- S
IR mxile politic”al interest makes a nearly identical contribution to system o |
kmowledge in both samplee, the strength of education- varies. The path
" coefficient for the older sample is 40 in the ysung sample, it is a

1 i e e o e FOS N

mller, but still substantial 26. 'rhese results Suggest that system -

S

knowledge is -somewhat’ less affected by education, somewhat more affected :

© .
! -

t’{
L
. by media ‘use among young votera than among -their elders.

"" - imilarly, the indirect paths from education through syst ‘.n knowledge - o

— —— - o

? A‘. ~ to accuracy are somewhat stronger for oider than for younger voters, S
o .- accounting fof 29-1 of the total causal covariation nmhe older sample

’ and zozuin the young sample. EIowever, the indirect path from politidal = - .
\X\,\ . intereat through system knowledge is greater ‘for the young, accounting .ﬂ Co 5
_ for ‘33%.0f the total covariation of political interest wi.th accuracy . - ,
o a . \ in the young. sample, compared with just 261 in the older semple. However,

political interest is not .,a strong independen*t predictor of accuracy

: smong the young. The path eoefficient i§ a statistically nonsignificant C o

2

'.12 compared with .17 in the older sample. . . S

. P

But for neither sample does newspaper readership appear to make much .

B . P
— Yool

of a contribution to the relationship p.between educatiou and system knowledge, ’

- —— R

Aaccounting for just 52 of the total covariation %ﬁ the older sample and -

m
just 7% in the young sample. 'l'he contribution to the relationshin between .
2y political intere‘ and system knowledge 1is larger, but still modest,
_ . e . ‘7.‘.- . .
. 4
accounting for 13% of the total c’ovafiation in the older sample and 162 g

TN . -
< . . 3
¢ . - ¥

;e'-‘o;"» _ #n the younger sample. - ) : . e

Ed . - g

e

N - TheL ington gle S } X : 3 ' P

“~

" Results of the path analysis for young Lexington voters (depicted i:;

figure 4) butt'ess the idea that 'f‘irst-time voters gain more from public
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B . a .'7 . o . . - -
» - x .

. -
A PN




- \' . . '\' a »A: ) - , 7. . ) . R . . . . . ) .‘-.~
: P - 4 . - 31; o :
3 R N " e e = e s et e o e e e % <. CE A j

. . o B - a Fisure ,4 “.. 7 . & i . o ‘;"‘:1

AN . .

wte— = . -~ . Path Analysis for Young Lexington Sample ' Lo
et - .. Using. Newspaper Use as Media Indicatox "o’ S
- > L. “i y . . ) ‘ . ‘ ! N ? ?: '
> v * - : ) . o f’”hliﬂdzhn -
s M A Do e .
».)‘:):) { 4 N B : )
EZ‘ s . . :_;
o ' oo % Education o
g ‘0 . - d 7 : y -

v » r2.08 < ) -’ .

AQ o .

' Xq Political »*

2l
Interest -
-
.'1 - ,
' ” . X 3
e .
Tos ) , s = "f
: oo 828
-, o « 1 N -
s ‘ c ' RN
s %3 Campaign . . |
| *
. -Interest . . T
. . . » — }
# ‘ & .. S S
v - <
go: : ."A N N ‘
. N 7 |
. . @
B . . S
N w"o T . ‘1
-t Y i - - - - ;
.o .
Y - II N N\.i
[N N 1
T/‘ ~ ) |
. . . d
- - ;" !
) : ‘ . “ m
< Al - : J
- - v - .
-, ) ‘ |
~ ' - e > R
ey £ » 1
.
. 7 L
‘ ' ' ) 0 . 2 °. B
~ - ¥
;Y - '
= s . : .
' - "A . =
) - g 0.3‘ N .
\\ .- M . . . .
- ) - ¢ . . a
r - “ -
* A,
. ) ) o
. , . . ) ‘
” . “ ~ » -
: A . . 3 .
. - - 3 » * “ - ‘ - :. . v - -z -
- v LA - » . L4 'y
.
’ T T Py . -

. o . o .o ’ 33 - . ” L
ERICT ©. . . 3 . - R

2 . N [ ’ » A N




R R
— . «
, . R B i R -
- - M -~ - > . - - »
<. AL e~ . - . e
.. - - - - T v - . . .
P . o ) .
S > . ~ . -
.

v—-.—_..p..._,,___,‘_.,., —

el Heffairs» nmpeper’ use t‘nan do their- elders. For “s“oiﬁ‘z‘éz&'f;cy'. and political

23
Y -

SO . eyst- knowledge, the effects of - newspaper use appear to be quite similar

to thoee found for the young Madison sample and diseimilar to those found

for the clder Madison semple. o R VR . ‘ J
The direct peths ﬁrm newspaper. use to bofh ‘accuracy end' political |
syet- knovledge are statistically significant for both young semplee but
o noc for the Hadison older semple. ‘There is," however, a subtle difference
, ,betveem the two young sanples. The coefficient for the peth from nevepaper

* uee to political system knovledge is . etronger fOt the Lexington sample

*.o

- e

|
: ‘* @19 than for the H;dison—sample (= ".14) while the coefficient c e 2
e ; for the path from newspaper use ‘to accuracy 1s strongen for the Madison | %
! 'A sample (P = .21) than for the Lemington semple (P = .15) e _' o . 3
. Y ‘ &e possible reason for this"difference is Suggested by differences o , L j
“'/‘ o in the antecedents of newspaper use betveen the two. yOung samples. . = \‘_“ " j
;“ "Lexington young voter,s appear to be motivated ‘to use public effairs . L \ 1
- | information in the newspaper more by a day—to-day interest in political
“ . R affairs than by a specific interest in the campaign. The coefficient . o
:’ e-'-: A . for the path from campaign interest to newspaper use is almost rull T S
° " s (P = 06) For the young Madison sample, ‘the coefficient is a substantial
T .iZP: Conversely, }he coefficient for the path from day-to-day political

R .

interest is 48 for the Lexington sample, considerably stronger t‘nan that

— S A P

~

' - . . ) reported for the- young Madison sample (P = .32) Thus, variations in

information outcomes ‘between the two samples may reflect different patterns

.. . A -
'] . = . - . - =

- ; . of motivation.

- . . o
. - . pn P
w

. ] The importance. of newspapet uge to political System knowledge in | ".:{
. N PP o .

"

the Lexington .sample is’ appa‘tent ‘when the indirect path from political ' .

- ::ineerest through newspaper use is inspected. Although the direct path S

R : : ‘ > noo

L . . . . R
o = “~ Y

. . '34,: S . o,




iy r—— o L,

use;su stantiql}y increases the ‘amount of variation that can be explained

.

“; _ by the v. riable.' The indirect path through newspaper use accounts'for

552 of thi~ total causal covariation.» Fot*Madison young voters, the

a [

f B : contribution.of this indirect path is just 132.

w0
;

Syt - e
S )

However, the indirect contributiou of newspaper use to the effect

éf?,i . of education upon sydtem knowledge is-e more nodest 142. For -the Mhdison\

SR o .
SRR . - . s - . ¢ ,f oo PR
R ?‘: xanple, the contribution i8 20%... "; " s : f e

-5political interest and accuracy,‘with the indirect path acc0untin9 Jor

he -

28% of the total causal covariation. .Jhis ia consistent with the Madison

results, although the contribution for the Madison young voters isu371 X ,‘

e 'S

In both samples, the contribution of newspaper use to the relationship

?L S ut between education and accuracy is modest accounting fot z of the total .
u:t;“ﬂgi ., ‘covariation in the Lexington s IE'end“t?%*in-the-nhdison sampie. L ‘ ?..f?g
;jw - x i‘ ) -As in the young, but not the older Madison sample, campaign interest t ;
: {_:" 1 ifmakes a si;nificant contribution to accuracy, 8\“sses'.:ing that young voters : |

e

": are more stimulated to’ learu because of interest in the immediate4campaign

5 N .’.

: R si%uation. However, inconsistently with theLMadison results, neuspaper . |
i S § o . d ‘-
R . use adds little to the relationship between campaign-interest and accuracy, -

.rnntributing_just 62 of the ;otal covariation, as conpared with 26% for

the Madison sample. This difference is_due to the fact that campaign

1
&;;;; ) . .‘interest was not related significantly to newspaper use for Lexington young
;i.. ’:4 e \voters. L 1) ' ool o ' ., L.
w& " = Political system knowledge appears to be a consistent predictor of N
W :‘;ccuracy. This sugges%s that such ‘knowledge helps both experienced
ii Z_f““; and inexperienced voters to procass new political infornation. However,‘r )
~ T _ , . ) . ’
S 35 o J
g — ., .
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there slso appeer to be differences betveen the age groups in the process

-
‘( .« 14
N v -

: B ;jA by vhiclivsuch knovledge isvecquireds—wFor exsmple, slthough educatiow is

T A e e,

Qsipiﬁeanc predictor of politicnl ‘system knowledge m all three A
luplu, its strength appears to be greater for the older Hadison sanple S b °x*
(P = ,40) than for either th‘emﬁedison sanple (s .26) or. the young T -;

chington ssnple (P -.23). 'rhis rcsuIt, a].ong with the previously noted
signific,nt contributions of newspapcr use to sySten knowlodge in both
young sanples-but ‘not in. the older nadison sample-suggests -that young

\goters are less educationally-fixed in their capebilities ‘for acquiring - S

knqvledge about the politicel systen thsri' are’ their e1ders and more open

- . ’« - . . . .
- . v .. are K

, to \learning through ‘the newspaper. . . ou .
R ) ) / . . . - . . -. . 3 ,-‘ :r-{
Lo . aPubl\ic\Affsirs Magazines In The churacy-Acquisition Process ) . ) D
v Lo . .- . ) B b

Conparison of\the Madison Samples L o . . e _

A O . : o

R In contrast \to the newspaper, ,-ublic affaits magazine readevsﬂip LU
. \ . .. 7 j

affects accuracy more strongly for older (P = .19) than for young vote‘rs .. ;
. |
|

. ‘ ' (p = [12). '(See ‘Figures S\and 6+) S

- ’ The indirect paths from educatioa and political iznterest through

e ‘ msgazine use are srronger in the older sample also. In the case of
X .
' education, the indirectr path accounts €or’ 212 of ‘the total covaristion

———————

{': RSN for; older \roters but just 9% for young :vo\ters. For political interest, B : g

' o nthe proportions are 162 ‘and 11%, 7:espe¢;tivel\d ' R ' .
-/ . . . . i
R “The exogenous variables, taken together o not\ predict magazine . o

s voters and 5% for young voters. Obviously, public af irs msgazine

. readership is determined primarily by other fsctors than.\ hose oonsidered
] here. B‘ut of the - Jriables in the model, those thst eflec moce en- K
- during t.haracteristics predict magszine use' best.ﬁ

7 the: onlz‘significsnt path is education (P - .21)

Y 'v .
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T o : both education (1’ - .15) and political interest (P -- 15) are significant.. K

N N . . ..,A

’.‘ In neither age group does kcowledge of the political aysten appear

.. < 1
s~ - .o be a by-prqduct of magazine yse. 'ifhe _path from nagazing use to system 7

¥ kno;vleﬁge is actua‘lly neg‘ativ@ for older voters, aithough' the coefficient . ) .

A 13 not. statistically significant. A " .
T '_ -*This may be due to the nature of the neame_ of politichl system
. knovledge. 'rhe queetione dealt with fairly ele-entary iteu of\political : «‘a___

e o knovledge, mh at the length of terms of office for political officu. - .
5 o » A- ’ n ~ - = ) :
MR Editota of public afgaits nagazinee nay auune their reedeti knov ‘these "; .

Lo facts. Half of the itens;deakt—vith Wisconain state govement, which’ " o

oL RT VIR Tase i

e N is no not covered by national pubﬁc affair!.' mgazinu. ‘rhua, to

B = EX
_ :

. - the ten that individuals subatitute public affaire gazinea for daily

f

- - newspap readership, they may m niss infomtion about state and local -

N NG .
s w ¥

«‘«\ - L

dal to thnt ébtained \for the young Madison sample (P « .12), but L

.

Fy .~

X T, bccaus of the smaller size of tl:ue Lexington sample, it is not significant - ‘ o

,53/ - ‘_.; at' the’ .01 level. (‘l'heae remlts are depicted in Figure. 7.) Another To-

AN s' -
»  ®

A invdtigator might choose 2 less conservative ‘criterion for statistical . N

f\

' significance, but whether or nbt the coefficient is considenc@ significant, '

LI

"

i't aoes appear to be consistent ith the Hadison saqple finding that public _'.'

WA . *ert

] 4 F

S * o :caffaits magazine use contribntes 1es§ <o accuracy for young voters than
AR =,

* AL - for oldet votets. Again, th\ exogenous variables do ndt predict magazine C
[ e ‘., o

o : ", -~ . use vel]., Here, only day-to-day%litical intérest appears to make any A

A .l‘

i T )
R contribution, and this path is not significant at the .01 level. \} ]
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L It appeer?* however, that magazing use makes a ‘minor °°ntrib“ti°ﬁ

S (,‘ .15) to political system knowl' dge in the Lexington sample a1though '5 -
L 'f{ again, the coefficient is not significant at the .01 level. However, . LA

“g:jﬁ ‘*”Bis finding is inconsistent,with the Madison results which indf%@te A s

“ —

ﬁf B ,; that magazine use has no/effect on system‘knowledge for either young

- - «; ‘;ﬁ-‘. vg,; - ‘e - - N . - .. -
R or older voters.. ‘ // , e i : e -
o N Tl 1, - . * T e ¥ 0,' 9
- & e . 5 -
P 4 L . ¢ -
R ‘,fﬁ : Network Newsaln “the Accuracy—Acquisition Erocess . - .

. - } . ) . : . . -

Comparison of .the Madison Samples R o T %

/
Network news viewing appears to have 10 effect on accuragy for either

S 'ohng orsolder voters (see Figures 8 and 9) . This finding was’ expected
§ . a/. -
'and.replicates studies conducted in Britain (Blumler and McQuail, 1969) . S

v T

and in ﬁ;erica McClure and Patterson (1974) oo

3

-

/This null effect cannot be explained in terms of the antecedent . N "

~J;{:f3i ‘ con;idions of network news viewing. “'An examination of Figures 6 and 7‘“’ ' | s

3

o ,shows that these conditions are entirely different for young apd older voters

‘. ‘ ;
For young voters, political interest (P =-;38). and to a lesser extent, . S

ISTEC A educatidn e = 13) are related to network news viewing, but the impact -

“*f‘ :f‘_ of campaign interest is not only nonsignificant, but negative. Conversely, ’ )

) (
dhong older voters, campaign interest does appear to: affect network , ;

-

‘\g_,rg:;l viewing.(P E 18) but botk education and political interest ca7éy

" negative wEights. SR f‘ N : L . S

T o

While the antecedent conditions-nfznetwork,newMNviewing are cpmpletely A -

'Cpg— ’
different for the two aamples, the result is the same.. Neither g&oup .

A

T appears to learn about the candidates and issues via network news. ‘ N .

S S *

:'f; . “r? : . ~ T N - + IS e : }

ST Among older voters, network news viewing does appear to make a minor
3

contribution (P = 12) to political system knowledge, but no such

-

Jrelationship is evidEnt among young,voters. But even this émall contribution

' °,

is ironic 'since older voters are motivated by interest in phe campaign ‘
. ° . ) ) L g ‘ © )
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. 7 TFigure 9

R ,'; o * Path Analysis for Older Madison Sample .
g . i Using Network News Viewing ‘as
T - - . Media Indicator.
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rsther than by an\enduring interest in the day-to-day worki.ngs “of ‘the
political system. It vould appear that vhatever learning occurs is

o R the ruult of cumulative exposure rathsr than purposeful information-

:
;ca Lo seeking and that the difference between the young_and older samples stems
E fron the older,g‘voter s longer experience with the medium and greater

;;i gopportunity to accumlnte system lcnowledge. '\ \ I Y.

-

- The: Lexington Sample o .

e

5 . ¥ N N

LT " The I.exington results further strengthen the “idea that network nevs

- e

"visving mekea no. contribution to accuracy. As” in both ‘Madison samples.

- o

the direct path from network news viewing to accuracy is null (P = 02) .

,_ (These results are shown 4n Figure 10. ) . - . - N P

-

Neither does network mnevs appear to affect political system knowledge

W . "ror young voters- (P = .06) This is consistent with the young Madison . o s
. ‘ sample results. . S . e e L
s The two young samples are also consistent in terms of the antecedents \,

>~ - [NONRESES S L

23 . 1

; of viewing. For both, political interest is the strongest pred\th.xr
on

=77 - 'of network news viewing, with a coefficient of .38 in the ‘Madis 5

v

({. ‘." i
. f
L]

sample and a coefficient of 29 in the Lexington sample. - Ec.ucation makes

a similar modest contribution- in both samples although the Lexington

coefficient of .11 is not significant at the .01 level while the

._W_*-_--—Kadisdn ‘coefticien" “of 13 is significant.. pampaign in_ter‘est has

1
-

__ . in;pact in either sample.

]

.
4

NN;/ "l'his similarity in thé pattern of antecedents for the two young v

o '-0 _.samples, c‘oupled with the strikingly contra;ting paﬂttern observed for ‘ )
@ . the older Madison sample, strongly suggests that the null informational -

T impsct of network news cannot be explained in terms of ‘viewer characteristics .
*’> -‘-snd implies that the explanation is inherent in the characteristics of | - ,1\\;.,

- - ‘ o .

N

.- the medium and the policies whioh shape network news content. N ’ .

-
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e T . omcusstoN . . \ -
. T . o ‘ ‘* . ' | ;

: Since pa} analysis cannot establish time order, the validity of

.*these results is contingent upon the validity of the ordering of variablea

] RN within the causal model. Bu’t given the order po\ited in the causal model *

™,
= . ~
- -

the data support four general observatione. : : ) SR f

&

(1) Netwnrk news vieving has no discernible ’impact on either
political accuracy or political system, lmowledge for either first&time
SR or olger voters. This null effect is not explained by audience characteristics. S
‘ (2) . Public affairs newspaper use has an independent effect -on ' |
\\ . . both accuracy ard political system knowledge for young, inexperienced . s ;E

o voters, but not for older voters.’ Despite lower mean Ievels 'of reader- ‘ s

:
]

T ship, young voters appear to benefit more‘ from newspaper use than do

DT
B [

T
’ Y 4

- theif elders.. i, X

/

o . - (3) Public affairs- magazine use a’ffects accuracy, but not politi\cal

& . Co .o \ -
first-time voters. ° , - T \
tj”"L._' ; - ) ¢ ®

(4) Interest in the campaign p;édicts accuracy, independently of

“ system knowledge for -both age groups but the contribution is modest for o A S

»

the more. enduring characteristics of -educztion and pol‘itical interest, for \
- ‘first-timé voters only, suggesting that the* young are ‘less Eixed in S .

their patterns of informtion-acquisition and more responsive ‘to campaign

S ( 3

stimuli than are their elders. )“' ' e
T The Null Impact Of Network News A ’ .
The finding that network news viewing has no- impact on accuracy is ~ ‘

consistent for all three -samples. It also replicates the McClure and

Eatterson (1974) study of the same presidentia], election, ‘as well as an

-~
’

. earlier British study (Blumler and McQuail, 1969) .

.- Some might fault the audience for*this finding, noting the network

»

B . ot o 4 e e
T T e »rﬂa4 6,.—;-: i o s A e b e W oy e oo i < i




news audiences are less well-educated than users of the print media.

R This patterﬁ holds in the data presented here for the older Madison sample.

Yo ,
';°‘ - . In fact, the negative weight of the path coefficilpm indicates that

& - ©

frequent news viewers are less well-educated than is the sample as a

‘ whole. There is.no relationship between day-to-day political interest
y ’ - ) h
“ e o - L -

and network‘news viewing.

.

SN But explaining the null impact of network news in terms of the

SR S

=T characteristics of its audience seems less appropriate when one considers
: i

_— the two-young voter samples. For both samples, the path from education

- '.--"

: to network news viewing is positive. In the case’ of the Madison'sample, :

*

. ‘ it is statistically significant. ‘The path from politicaI“interest to
network news viewing s positive and statistically significant for both

yOung samples. Cpnverseiy, the path from campaign interest is negative "

?

for both young samples and both positive and statistically significant
for the older Madison sample. Thus, the antecedents df network news
. viewing are strikingly Opposed for the young and older samples. Yet,

' the result is the same. Network news viewing has no impact on accuracy.

R

It appears then that the fault does not 1lie in the characteristics .

sto dismiss television as a visual and?ephemeral medium better suited to

entertainment than to the presentation of complex issue positions, but

past research does not support such a characterization. Gains‘in

o

accuracy have been related to such political televison presentations as

e
v

jBritish party programs (Blumler and McQuail, 1969) and the 1960 Kennedy~-

Nixon’ debates (Carter, cited in Katz and ’eldman, 1962) In contrast

-

to network news, both these television events were nonroutine and focused

A %)

" on issue content. This suggests that the failure of network news to

{‘4*7 :

e < AN < T e BB e R RS ARy e At 7 = o .

’

of the audience, but rather in some aspect of the stimulus. It is tempting

b
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" of television but in the formap and content of the news program. .

b : . " R L - b s . ) ’ ’ ) N ‘; .
“ :\'\ ' } ' ' J '\, R 460 - ) T “«
,

< ' \'sw\" cL ) . U 7 N
'produce -gaius in political accuracy lies not in the general characteristics co e

McClure and Patterson (1974) explain their finuings in terms of

‘7icontent. According .o their’content analysis of the three network'

19

L neus programs during the 1972 presidential campaign, the nctworks devoted 2 o ;7'

oy ) ~ )

, flad average of just 32 of available news minutes to coverage of the .

[le l And

candidates stands on the major issues of the-campaign. Thus, it appears . .
A3 k - ! -
that lack of relevant content is the simplest explanation for the null

informational impsct of network news . oy ) ’

+

But it also appears that people ‘have difficulty reéaining information'

that is covered ‘on’ netwprk news. Stern’ (1971) found that half his < > t;

] sample~of the- audience of a network news program.could not recall ‘even . ? ‘\;’

"o~

one. of the 19 news stories oa the program shortly after the broadcast. ' 3;

Thus, it is possible that the format of network news depresse °=rning.

“Tﬁé”present format - for network news includeslaJheavy enphasis on visuals

" and a great deal.of switching from one visual focus to another, such as *

{ . : . .
the movement from anchorperson to correspondent to filmed report to

- - L - ‘ B o

correspondent-and back to anchorperson.- This emphasis on visuals,
. 7 e, - = A - L. . .
and the changing‘of visuals in rapid succession, stems from an assumption

by network executives that striking visuals are necessary to retain . ‘ oL

'

audience interest and maintain high audience ratings. ‘Buc it is possible

that continual shifts in visuals deflect attention and depress lesrniJ;.

s waniia

In future research *it would be appropriate to eramine the impact

of production variables, such as visual shifts, upOn learnlng £rom television

and such indicators of audi‘nce interest as feelings of arousai or boredom

i/

and channel-switching behavior. Such research also might "involve the types .

of neuro-physiological, attention-orienting mechanisma eyicited by differing o

\

.y . . - bt .
‘ 48 R Sano
- | : . S
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read the newspaper by an interest in the campaign. The young Lexington

%if‘ ; 3 -~ . L ' -

B 3i - - o , - ) .
gik‘ i ‘ °1t«also seems important, in more general studies of political . 3
%ﬁ’(' :"communiéation,\to-distinguish'between routine mass media'oehavior, >
- 3 - e 1 . T ' -
} o j}”g—;vsuch as daily newspaper readership and network news viewing, and attention, - ‘
5F‘Jf~>: . (to nonroutine ‘media events, such as debates and political conventions. )

;~ . It may*be helpful also to difierentiate between receivers who attend to ' - gﬁp‘
}?L°\ - . ;;ﬁthe daily sources of political information out of sheer force of habit J .
; . PR YR -
: . 5 and those who are motivated by some,nonroutine interest in a particular B ?.
é ?: jf ,“' event or issue. Of all three. samples, the young Madison' voters appear - L ; ?j
g N ’ to be the-most likely to gain accurate perceptiona of the candidates R
gf';§ . l,through nev8paper use. They are also most likely to be motivated to - =, . *_j
&y - . N - .

' - sample appears to be motivated more by an interest in day-to-day political

- affairs. Accordingly, newapaper use is more strongly related to knowledge 7 e
L : of the WUrkings of the political system than to accurate perceptions . ?j
: o T

§f3§‘~ . ‘of the presidential candidates for the young Lexington voters. This

iif ;{) _ finding is merely suggestive as it does not hold for the older Madison S gi
P hd - < c}

sample, but ic does point out the importance,of considering the type of . "

CEEE . interest and attention given to mass media messages when assessing in- .

) .
o

i»f‘/,‘ ':k;‘formational effects. . ;

> . ‘

*+ 77 %7 'HE DIFFERENTIAL IMPACT OF THE. mspuzn
<

.}55? S For }oung voters, the newspaper appears t°423_32;}222££§E£~f91¢3—
SR . ,  — ) ,

kY S
—«——--———*‘—“towar roadening the distribution of both accurate information about

4;“.."\,_ — -

;;;; N candidates issue stands and knowledge of the political system. However, .

s -, - !

EE ,the impact of .public affairs newspaper use is nonsignificant for’ older

. voters. ' For the older sample, variations in accuracy and system knowledge
,can'be accounted for largely by such enduring predispositional variables
e “ n ‘ - N T °

as education and day-to-day political interest.‘ ?ublic,affairs\magazine" } .o
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Pes T obligations of the press ia an equalitarian, democratic political system,
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: v readership is the only medium that. affects the accuracy of older voters. |

hY%
- - -
o ‘-,v

.

T
- . <
v N

‘ *,_;_ . While the dataagenerally support the argument that the well-educated Tos

A-a. [N R ,’:

. ' are better equipped to proceas new political information because of their ' . ;,,z//

~

greater contextual knowledge of the political system, this pattern is .
, mnre evident for older than for young voters. Not only is the link between .‘\J

. education and ‘system knowledge 1ess~substantia1 for young voters, but
= oy Wi, . e

»"‘»o they also appear to gain system f#om newSpaper use. The importance of

4 -

oo

newlpaper-uee as.an alternate channel for‘the acquisition of system knowledge

&
. P

~ is most striking in ‘the, case of the young Lexington sample. For example,
) day-to-day political interest, which is not significantly correlated ,; o L

" with education, does not appreciably affect system knowledge, ut the.-ﬂ - S

-indirect path from political interest through newspaper use to political o ,‘v"p;

l;.f T system knowledge is substantial. Thus, it appears that political interest

contributes to system knowledge only when this interest is manifested
- o in newspaper us3 .

A

p 0

Thus, for the young, the newspaper represents a breach in educationally-

determined satterns of knowledge acquisition and for the uewspaper

i s,

journalist, an opportunity to help broaden the distribution of knowledge -

among your  voters. : '}' o e M;_’;_——“——q
. ) h / - ) ,,»

“The broad diffusion litieal—infd aETEﬁﬂig_one of the traditional -

The potential of the newspaper "to fulfill this obligation is apparent

. g v when one considers the facc that despite lower educational attainment, - e
Qg ' - ,\ o -
‘ young voters are just as accurate as their elders. , . :
" . e “The newspaper 's: potential is “even more evident when one. considers )
<~ . .the possibility that the young person s first voting experience may be E "9~;

. _

‘a crucial event in po1itica1 socialization. A3 such, the experience of . © o a

AO‘ +

the first campaign-might_b; expected to affect later interest in day-to-day ‘ e

| 9

ey
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i .?5 ) ,‘political affairs, a good predictor of both accuracy and poiitical

% P 'fsysten knowledge among older voters. This type‘of causal linksge can )
: be,probed only by. longitudinal research but if such 1inkages exist,

x A

the newspaper may - be part of the socializing experience. That is, the

type of assistance the newspaper offers young voters during their first

campaign may affect not only the quality of the imnediate voting decision

”
.

Unfortunately, 18- to 24~year-olds read the newspaper less frequently

=™

tt n do older persons, and the rate of readership among the young appears

Tec}éning precipitously. One analysis of , two cross-sectional

" samples\ taken inr- 1967 and. 1974 (Yankelovich Skelly, and White, 1976)

P * . daily hasis 1967. By 1974 -only&6lz of this age group read a newspaper

s .. .every day-~a d cline of | 10Z. Even more disturbing, this analysis shows -

- A . -

turation effect. Respondents who were 25 to 34-years

K
t

-fr

oo i
’ evidence (Jennings and Niemi, 19 ) In 1965, 1ess than half of the high

- when the youths were reinterviewed eight years later. Thus, the decline

B ‘.

‘ ‘T" phenoneonon that will not be‘remedied as

patterns of. newspaper teaderehip. As such,

‘but éPe nature of later intervention in the electoral process. > s

pet reading This figure did not change

. Q\"\

T

5
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m nmpaper'»s ujo;/p‘{emappears to be in attracting ‘this audience. ; S L, .
‘~:L.,-ni-'u, oblem of declin:lng newspaper rudership, particularly amnng ) L

: students of. the dmcratic Pr°°‘::‘s/venas/f‘;r newspape: publishers. . T AT ,'

i Unlike"hetwork news, newspapers appear to ‘inform the;l.r yOung dudience.-

2
-

the young, should be a major focus of mass ~ommunication research during N
) 'Y . .4:'

P P

,Lhe-next decade. Such research might consider the possibilities of different

modes of marketing, distribution, and packaging, as vel]. as modifications

.o T

" 4n comtent. Nevly-available technologies suggest wany types of change.

i

For example,, facsimile transmission and interactive cable television systam

- . ) B "
< BY 2
v

. ? ,' .

would make it possible for a newspaper customer to order a c.ustom-edited
* ‘e\ y

newtpaper and have it delivered electronically. Micrp-wave transmission

L4 o’

H
-

systems make it possible for a newspaper to be printed at locations- remote -

%

. from editorial 3ffices/, enabling newspapers to serve areas that are regional’ T

’

or national, in- scope. All of these possibilities need to be evaluated ' o Z)‘

in t:erms of economic feasihility, marketability, and implications for the .

demotratic process. N ' : . -
. \ - R -, - -

et 4
-1

The Impact Of The Public Affairs Magazine N

'rhe public affairs magazfne is the only medium ‘analyzed that affects |

accuracy for older voters. However, since education is ‘the only significant

- e e ._.-.,_____———-

predictor of magazin‘é use and since it does ng.c result in increased system

{

knowledge, ,the public affairs magazine does not appear to have great potential

for broadening ‘the: distribution of knowledge. B o oy ' M

. !

= 'I'he contributions of magazine use to accuracy are, more modest for the oL

. two young samples, and statistically nonsignificanc for the Lexington sample.

As in the older sample, magazine use makes ne significant contribution to l
system knowledge among the .young. Thus, the magazine appears to be a limted '

vehicle for tl-.e transmission of polit\ical information.

- N . y - . ,é .
S . ‘ ‘: M [N
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o by Yankelov ch, Skelly, and White ,(1376) that young people tend nog to. be

' politics, young voters appear to be' less constrained and more responsive .

; AN
. that young voters exhibit a closer relationship between motivation and

.
“
’
[
o

- ,_i;;-.. * 'me Greater Reponsiveness of The Young Voter . o

r v o

Generally, the. older sample fits the minimalist pattern quite closely.

Hoat of the variation in accuracy is accounted for by educatﬁn, the path Qo
fron education through pol:Ltical system'fnowledge, and day-to-day interest

" in politics. Of all the media examined’, only public affairs magazine use . I

appears to make any significant éontribution to accuracy, and magazine use

. > . . L . N . [

: “*J.s best predicted by education. r T e g o
Political system kpowledge, which bear( a strong'relationsh:.p to accuracy, '_
"ds determined almost entirely by non—media factors, Jost nntably education1 L . N
B But while older voters .appear to’ b.e severely constrained by their ' ¢ M
.social predispositions in their ability to acquire information about ?‘ ! N

A

- ¢ . N . -

.to campaign stimuli For. euample, campaign LTerest is a significant

* - y . . .-

! independent predictor of accuracy for both young samples, but not for the

-
e

older sample. In the young Madison sample, this. effect is enhanced considerably

by- the indirect‘ path from campaign interest through newspaper use. In - .

4G . : . T e

the I.exington sample, there is no- relationship between campaign int‘ex‘é‘t . ) ’

-and newspaper use. The Lexington young voters appear to be motivat_ed T e

t° read the newspaper by day-to-day political interest. Correspondingly, .

“for the Lexington sample newspaper use has a somewhat greater mpact on - SN
ra « . y : -

system knowledge than on accuracy. Taken togethet, these results suggest

‘

newspaper ef{f}c&s than do older wvoters. This is ‘consistent with findings - .\ ,

, ~ a5

P habitual newspaper readers.. Instead they ‘tend to 'buy and read ne spapers ' '

sporadically and selectively, more from specific informational ne'eds from oo

! .- . i

habit or a feeling of obligation to keep well-informed .. . T
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g R : pnphxcs nmptper publishera, but it alsg my be one of the qualities . S
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2. The Lexington data was collected undey the ‘direction of Professqr William

s' where variation explained by the indirect path is’ equal to : L

.path is equal to = . o } L R
L ®43) (P68 e 2
| . | \\ v - (P43) (P64) + P63 . S . -

R . NomEs - S =

-y N

1

!

1

i

1 This study was financed by the John and Mary R. Markle oundation §§A§§rt . .ﬂ
. of a larger-program of cross-national research on the young, first-time l
voter in Britain and Americai This particular date set. was collected L
‘under the direction of Professor Jack M. McLeod, director of the Mass ) ; J
Communication Research Center- at the University of Wisconsin, Madison, Wis. |
L ) i

- §lfiott, then at the University of Kentucky's School of Human Communication.

- Professor Elliott is now at the University of Oregon.. i . ‘

\

i
4

3; The«proportion of the total causal covariation betwéen campaign interest
- (X3) and -aceuracy {Xa) explained by the indirect path through newspaper :
use- (X4) vas calcylated in -the following way: S e, rms

‘u".:

. o - ¥

N (243) (Pgg) i

~ .
. 4 . °

"land uariation‘explained‘py the{direct‘path\is equal to

. Pe3 . S I

‘ then}_total;causal covariation is,equal‘to
~ . s (B43) (Pg4) + Pg3

, R ¢ : ‘
. and the proportion of  jtotal causal covariation explained by the, indirect

-

Lo

This method is a;plied to all such calculations that follow.

A
-
b
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¢

- Newsmagazines ' .

" Time -

MNew York Rev:.ew of Bo’oks

Newsweek
News. and World Reporr

Opinion Magazines : ‘ "

Progressiveo . A
New Republic '
:Nation

National Review

Atlantic Monthly

Harpers . " : : ,
Black World. - . :
Black Scholar
> Saturday Review World

<L
L . _ ,
i)hdergroimd and Liberation -
Ramparts ‘
.Evergreen - ¢
Rolling Stone -
Fusion "
Creem : .
Ms:l b . - 'S N
Scharlet Letter -
\ i ‘
. ] . .
o

.

LIST OF PUBLIC AFFAIRS MAGAZINES

1
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ACCURACY MEASURE .

-
P

Issue Statements o Nixon McGovern

Agreement _ .o

We should pass a federalfiew
‘legalizing abortion in every -
state. .

We ahould go, ahead with plans for
development of a new strategic
boﬂer s - =

W€

We should make sharp cuts in
spending for defense.

The governmenf should create jobs
for. heads of welfare. families.

TH wage and price controtgprogram |

"1 weighted in favor of buszness

and should be ended. -

The federa] government should
guarantee a family of four am
.“income of. $4 000. :

Theré should bevamhoratorium of
bussing of.school children to °
achzeve integratign. o

¥ .

Air quality s:andards cannot be stif-
fened because of adverse effects on
industry. - =—

-

The federal government should dlvert
money to local government for prop-
erty tax rellef

“To increase employment ~-the federal
government should -grant businesses
tax relief needed for expansipn.

BN

- -~ ) -
- . ]
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no . yes
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no . yes .
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yes yes
yes. no
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‘.. """ Regression on o T )
. . —Accuraey - - - -
. Edueation - .44 .13 1l.]2%x .29 .12

 Table 4

ﬁ\i;# Unocandardized Path Coefficients. Standard Etro‘s and
T . P-Ratios for Regressions with Public Affairs
PR e ' Newspaper Use as x4 :

N - >
LI P ~
) L d . ‘s
M -

S e e Wadison . Madison - . .-
o L . =1  « Young Sample Older Sample , '
U . P St.E. F P St.E|F >

.Political Interest ' .57 .35 n.s. .94 .51
Campaign Interest . .70 .33 4.48%. ° 49 4L
“System Knowledge ’ .48‘*.14“”11;19*T',<155 .22

-Newspaper Use " 1.12 .35 10.00% .61 .53

Regression on’
System.Knowledg_

. Eduation .25 .06 17.35% .24 .04
. Political Interest _ .63 .15 17.72% . .58 .16 .
'Newspaper'Use‘ | .33 .16 . 4.02% - .31 .20

Regression on ‘ ) ' L
Newspaper Use :

Education 07. .02 B8.42% .04 .02 5.10
Political Interest .30 .06 23.30% .30 .07 -18.92%

Campaign Interest ' . .20 .06 10.58% .05 .06 n.s. )
1'*signi@icant‘beyond'the .01 level ,
: S /o i
1 ) et “' . T
' & ’ . f)\Oo




L - : ) . ,‘ 61v -
*;.;Q{ e ’,:'7f : _ ; Tablé.75‘ R o L
- ) Uhﬁténdardized Path Coef@icientSQVSEEndard Errors, and - i °
R . F-Ratios for Regreéssions with Public-Affairs "o C
T . Magazine Use as X;: Madison . C -
T T | o ] %ﬁ
: i ‘. R . . \ Young Sample \‘ Older Samplé T . T 1
R S - P St.E. F. . ©P St.E. F .
o) | Regression on ‘ ) . i
. Accuracy . - 4 .
. Education S48 .13 12.12%. .23 .12 3.79% .
 Political Interest .77 .34 - 5.10% .90 .48 3.49% -
. Campaign Interest .97 .33 8.91% .35 .40 n.s.
. . . —— 4 . .
. .. Magazine Use ° . © .46 22 4.12% . T4 .28 T7.23%
) . N Te o - L. Ce : . ) - . =
System Knowledge . .53 .14 13.94% .64 7 .21 9.85%
_Regression .on B s

A System Knowledge - ' ) _ .
© - Edudation .. . .27 .06 19.57% .26 .04 41.57%x - D
_Political Interest .74 .14 29.51% 172" .15 23.49% :

: ‘;Magaziné‘Use - .; .09 .11 n.s. -.18 1 n.s.
e
Education .08 .03 4.78¢ .08 .02 7.37% Y
B Political Interest 19 .09 3.60% - .19 13 s e
‘.Qe,gndaﬁpaign Interest 07 .iQ . n.s. ~. 16 .f2,‘n.s; _ _“':t

- *significant beyond the 0.1 level .

?*Significant'béydndAtﬁe .025 level. Since the undstandard-
-ized path coefficient is twice its standard error, this
~ . coefficient was considered significant. '

A3




Table 6 o "

Unstandardized Path Coefficients, Standard Errors, and
F-Ratios for Regressions with Network News Viewing
X as X‘b. Madison

~

ot

Young Sample ‘Older Sample
; P St.E. -F - P StiE F
 Regression on . J o
"~ Accuracy ° ‘ L, C
(, Educ;tion" < ‘49“'\\ 13 -13. 60*“’“’ 32 12 7.21% -
T Polit:'.cal ‘Interest = .83 \37 5:16* 1. 12 .49 7 5.21%. .
Campaigu Interest .94 .33 ‘8.19* .42 ‘ ‘.41" n.s. |
System Knowledge © s5 .14 14.56% .56 .21 6.96% -
Network News ‘ J02 .27 m.s. .21 .36 n.s. . ]
Regression’ on . . ' L ¥
System Knowledge T * |
Education = - .28 .06 21.06% .25 .04 40.85%
Political Interest’ .78 .15 28.29% .65 .15 19.53% |
Network News ‘.03 .13 n.s. .26 .13 3.32%* i
Regression on o - oy b
- Network News ’ T .
— ‘ n
~Educa..ionm-w e e - 06~ .03 4.03% = 03“__ n.s.
Political Eterest . _ft‘* .08 29, ___,w.,OJ.— 10— rmess T
. Campaign Interest  ~-.12 ;os‘ nes.. 177,09 3.69%k . *

' *sign;zficant be.yond the Ol 1eve1

**s:.gnxficant beyond the .025 level. Since the unstandard-
‘ized* path coeificient is nearly twice its standard error,
this coeff:.cient ‘was considered s:.gnifn.cant

. 4 .
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Tdble 7\

Unstandardized Path Coefficients Standard Erro s, and.
~ F-Ratios for Regressions with Newspaper Use s , L

Ly . - -~

e I : .+ X4: Lexington Sample - - -
T _ T o <-‘
e . P St.E. \F

? i . ) . ‘ . : ._ C . 7N\

> . " ., Regression on < — ;

Accuracy. - - .- : B s

R Lédncation;‘

R golitig‘a‘i _Inte,r'”est
,Cempaign'interest
System.Knowledge .

-

"Newspaper Use

"

" ‘Regression on
‘Polmtical System-
’ Knowledge

am—
1)

. Edncation
. ‘ Political Interest

'NeWSpaper‘Use

' ‘Regression -on’
Newspaper Use

Education -

Al

.62

.23 -
.43

43

.18
N

[T

229

.43

AL

.04

7.37%

3.66%\

- w ecn )
" 3.85% 4\

. 4.87%
3.11%

6.39%

—T45;«~TUB~'~8 61*

) AN . , 0 -
S 7.40% -
I
n.‘_s. “ A
%.U5% ’
,"; .o'

- Political.Interest—..~ e
- Campaign Interest . . .06 .08 n.s\ P
v *significant beyond the .01 level . . .vgiﬁ
& - ' g e
. . — - 7 ! X - °. ' }3
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ThBle 3 L /T,,ﬂ
Uhstandardtzed Path Coefficients ' Standard’ Errors and

. E-Ratios ifor Regressions with Public Affairs Magazine ol
. . Use as xa Lexington Sample

e o Fo
| P St.E:. . F . . o

V Rzgr ssion on " . AT ' S a2 ;
Accuracy . . -3 : ‘

nduca§1on | 1 .70 .23 ER I
l’olitical Interest' ‘ ‘ L\ | 1.3‘6": ‘{t.w‘ -6-.97;]: \Z
Campaign Inl;erest 1owde o TT 0 43 3.5%
System Rnowledgs = B I 42 18 5.8k 7

R
co ¥t

Hasazirie‘ilsg‘ ST \ S ’.'66/- .39.. n.s.
' |
|

\

Regression on "
Political System
~Knowledge %

~ Education  _ .- -.-i

Political Interest. s L},,/%“ . .33 .17 a8, o
. . ‘ ‘//“ 8 4 v ‘( *

3thazine Usé;ﬂﬂ,,ff'“fg' o \ E 33 .19 - n.s.
““Regression on Lo L 7 R

Public Affairs: o V i
' _Magazine Use.- O . :

. .
ry

 Educatior . w00 .05 s,

Political Interest o . L .16 .09 n.k[ A
A S N R L
Campaign Interest - ,‘- . - . W05, (10 ,ndsE\\ SRR

|
. — T 3 g \\ : L
" *significant beyond the .01 level. S
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:l'able 9

f Unstandardized Pa.th Coefficients Standard Errors, and .
7 F-Ratios for Regtessions with Network News Viewing . e
Lt - - as X4 Lexington'Sample . . S

Regressionon S A S Y
,'*Accuraj. - .. . .

P

&

_,_:duiation DR .68 .23 8.87% .
L ; lticalﬂ‘.[n rest ML 12 6L 7.38% . L

Campaign Interest S PR SR 1§ 4k 3.29%

.WSystemKrfomee ' S y', _.4‘511' 18 67.3_5,"*"

Network News Viewing . . U ~ o+ .09 .34 n.s! .
" ' C e N . \ “ CotL T : o
SR /RegressiOn on " T Npem e L n .. o
Political System " L oL T . ; S
T \}’\"", Knowledge L ' S ISP TP o

LY
-
A
~
.
rd
»
—
.
.

°

SR Education RONNRE L e $33; .11 9. /53*

,‘\‘ - ) {-, B - “ . . . B .. Y ) - Lo

SR 'Pol,itical Interest REENEE T 36+ .18 . 4712* :

CRARE ..-Network News View:mg . . . .09, .17 mys. S

’ VAR L T e e . j

e * - - = ' Lo . ’ - . y .‘ . :I * — -
S, ;ression on - - . ., L o S
R Network ‘News o K LT s N

' - Viewing e e T R S

s Education A .08 .06 \,n S.. s
{ wf; . 7 . \ . ‘~! e - .. ) R . - ‘ , . L - R

e hT / ?olitical Interest .o A RS ) R 1 8. 74* v |

R n; c, ! ' . c - . . ( * . ; ’ ) {)‘i:

Campaign Interest L . .09 111 ,n.~sj., ey

RN ".1”' T ’ s N v
S ! z . . . I . < S . .
JEoos T *significant beyond the .0IL level. , =, . . T . o
B S N R - . ) : X
S, .3 - ' - g i B . )
(" . 3 ’ [ -
. !, N s - . ) . 4 LN
ey ’ ‘x ‘t . 7. . . - . ot . 1 . -
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foe N T ‘ ’ % Network
RS ; Political Campaign System Newspaper Magazine News-
LRl Accuracy Education Interest Interest Knowledge Use . Use- Viewing

o Y
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\

Accuracy ©1.00. .36, 40 . .32 ke 32 a7
‘e - R . - - . ) \ s
Education 100 - .18 .09 34 .25 17 - .19
Political ‘ ST E , T e
‘Interest . .7 1.00 % .47 .39 .45 15 - . .37

‘Campaign' - S | \ , o T -
-Haterest . ~ S L0\ T .11 .38 .03\ .09

System . . — : ' ; : )
l(nowledge S g o .. ~i00. - ..33 .. .15 .16

Newspaper - ' o | : :
_;Use'?'p - o g . _ 1.00 .-°.20 - .32

" Magazine ’ L - o ' . .
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- B Table 11

between Variables in the"‘Causal Model Madison Older Sample ‘
. . . \\\ \ . . . i . ‘ Te . s ‘
- : | T - © 7T Network
Political Campaign System Newspaper Magazine News ~—
Accuracy Education Interest Interest Knowledge . Use . Use  Viewing
. - Accuracy .00 40 .61 .30 A6 30 - .32 .07
Education, ol .29 20 .51 .27 .28 -.07
" Boliticall S . - Q -
Interest - . 1.00- .58 - .43 A0 .27 .06
‘ Campaign — : - e ' -
g \,,Interest : i i _ 1.00 .21 .19 .25 .16
System I - S : . '
Knowledge . - ) . 1.00 C o032 \ .10 .10
- . s o . . ' N . . 2
Newspaper _ o o ’ * -
Use ~ ! 1.00 .27 12
Magazine . A . - A - ‘ v
- Use . : ’ - . - ' T~ . 1,00 . .08
. i - - 4 .
. Network \ -
News - | - C
Viewing | - S B . 1.00 ‘
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" S E Network
7 . . - . Political Campaign <System I}ewspaper Magazine News
Accuracy Education Interest Interest Knowledge ° Use Use Viewing
. TAccuracy  1.00 .3 .39 .36 35 . .37 24 .18 -
" Education 1.00 .08 - .17° .28 .22 .03 .13
.. Political L ’
: Intexrest 1.00 - 48 .21 .46 .20 .29
. Caﬁ;paigﬁ , Y -
. ‘Interest. 1.00 18 ° | .20 14 .15
: Systén{ - S
Knowledge 1.00. .29 .19 14
2T Newspaper f - ‘
-+ Use ‘ -, 1.00 14 .30
;.. Magazine .' ‘
¢ Use - 1.‘00 .08
" Network - -
X News
< ~ Viewing — L 1.00
A -;:"“
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